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Online marketing is all about promoting a website or company on the
internet. To promote a company on the internet a website must be
made which can be as simple or as complex as needed. The internet
is very interactive and quite different from TV advertising or printing
posters to promote something.

Unlike traditional types of marketing where people simply watch, see,
hear or read about a company to gain some information, online mar-
keting gives people control over what they want. They can search for
things and if they find what they are looking for they can immediately
get more information about it from the website. They can even in-
stantly buy the products on offer or bookmark the website and re-visit
it later. But is the website cannot be found it will serve little purpose.

In Europe 38% of the population have internetaccessit hat 6 s about
400,000,000 people. The internet is a great way for to communicate

to a worldwide audience, anyone anywhere in the world might be

looking for the products or services you offer. Creating and promoting

a website that attracts all these potential customers will mean more

business and more sales!

Sometimes websites are used to sell products and services and other
times websites are used for information purposes. Leading research
by top internet specialists have found that substantial numbers of
people use the internet to search for the best deals and to compare
products and services from different companies. Not being visible on
the internet when competing companies are, will mean loss of busi-
ness. People use the internet to:

To look for information or find out more about a company
To compare products or services from different companies
To purchase products or services directly online

For communicating, asking for more information
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Any company that offers a service or sells products will always benefit

from a website. Sometimes websites are us
simple websites that contain just a few pieces of information like an
address or telephone number. I f somebody

name but does not have their telephone number the person can go
on the internet and search for the company.

Websites are also made so that people searching for a particular

thing can find websites that provide the services or products they are

|l ooking for. A book shopb6s website could
looking for books can find it. Small and large companies need online

marketing so that they can either sell their products or services on

their websites or so that more people know about the company and

they visit their shop or offices. Creating a website that no one can find

is clearly not ideal. ltds i mportant to ¢
site is which will help decide on the amount and types of online mar-

keting needed.




Frequently Asked Questions

What 6s search marketing?
On the internet users can search for what they are looking for
by using a search engine and to attract these users to a web-
site search marketing must be carried out. There are many dif-
ferent disciplines of online marketing the main one is search
marketing which concern SEO and PPC. Other types of online
marketing include, email marketing, affiliate marketing and ban-
ner advertising to name a few.

What is a search engine?

A search engine is a website that is used to search for other
websites and content on the internet. Search engines are by far
the most popular method of finding things on the internet. A
user simply types in a word or few words (called keywords) for
the information they are looking for, the search engine then lists
results of content that match the keywords i these are links to
other websites.

What 6s a search engine spider or r
A search engine spider or robot is a computer program that

visits websites on the internet and finds content. It then stores

this information for the search engine to use. These spiders or

robots crawl the internet to scan content, hence the name

Afspidero. They continuously crawl mi |l i or
so that they can keep up to date with any changes made on
websites.

What are the biggest search engines?

The most i mportant aspect for judging a s
by looking at the number of people that use it. The biggest

search engine and the most popular is Google. Other major

search engines are Yahoo and MSN. In addition there are

100006s of smaller search engines which cc¢
interest. Generally most online marketing campaigns for SEO

and PPC will concentrate on Google, Yahoo and MSN.

What are ranks and rankings?

The term firankodo is often used to describe
appears in a search engine results page when searching for a

particular keyword. For example when seart
a search engine the first website |listed
placed. Most search engines display 10 we
listings. The performance of a website can be measured by the

Airankingso it has achieved. Achieving goc

the most visitors to a website.



Search engine optimisation is the process of working on a website
so that it appears in search engine result pages for the right type of
keywords. There are two types of listings in search result pages,
paid and non-paid. SEO focuses on the non-paid listings. Search
engine result listings where SEO is plays a part are often referred to
as finatural o or Aorganico search result
adverts that appear on the same results page).

Instead of optimising a website and using SEO to rank for lots of
keywords Pay Per Click advertising is used to have a website listed
in the search engine results page for chosen keywords. It does not
cost anything to place the advert, instead each time someone clicks
on the advert and visits the website a payment is made. Keywords
have different prices, the most popular (those that more people
search for) are generally more expensive. A PPC campaign can be
set up with a daily budget to control costs and an unlimited number
of keywords can be picked.



