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Pay Per Click is a form of online advertising whereby advertisers
only pay their host when their advert is clicked.

Pay-per-Click is one of the prevalent forms of online advertising and
PPC adverts commonly appear on both Search Engine Results
Pages (SERPs) and content websites alike.

Pay-per-Click allows advertisers to easily target Internet users who
are searching for information, products, or services related to their
industry.
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Pay-per-Click is a great way of rapidly achieving exposure for your
website. A pay-per-click campaign can be set-up in a day and pro-
vides a great means of attracting potential customers to a new web-
site or a particular service or product.

Pay-per-Click allows you to target the consumers who are most
likely to benefit from your product or service. Unlike most forms of
advertising, PPC campaigns give advertisers the capability to target
the people who are most likely to use their product.

Pay-per-Click allows you to target consumers in specific loca-
tions. Depending on the nature of your business, your PPC cam-
paign can be tailored to target consumers in specific regions and/or
countries.

Pay-per-Click guarantees exposure at an affordable price. There

are plenty of options available with PPC and marketing campaigns
can be tailored to precisely meet your budget.
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How Does Pay Per Click Work?

Pay Per Click works by allowing advertisers to choose precisely
which key-words and key-phrases their adverts will be associated
with. It is generally only beneficial for an advertiser to use key-
words relevant to his or her product, and many hosts (including
Google) will insist that this is the case.

Pay Per Click adverts are extremely commonplace and can be
found on most types of webpage. Most Search Engine Results
pages will display a number of PPC ads , and they typically appear
adjacent to the 'natural search-engine results'. PPC adverts also
commonly appear on 'content' pages and even on certain 'web-mail'
sites such as Google-mail and Yahoo-mail.

Although many PPC providers exist, the largest operators are
GoogleAds, Yahoo Search Marketing and Microsoft adCenter,
which are associated with the three most popular search Engines
(Google, Yahoo and MSN). As well as using their own SERPs and
web-mail services, these providers also give private website opera-
tors the opportunity to generate additional revenue by hosting
‘contextual' ads.
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All PPC Campaigns will start with keyword research which identifies
what people phrases people use when searching for your products
or services. These phrases are used to create adverts which only
appear when someone searching for a selected phrase. The cost of
the PPC Campaign can also be estimated at this stage.

Once the campaign is setup and running, regular reporting and
analysis of the its performance is checked. Testing different adverts
or choosing addition keywords all help refine and optimise the cam-

paign.

Relevance Web Marketing offer two types of PPC Campaigns:
Quick PPC Campaign Setup and Dynamic PPC Campaigns. A
quick setup is ideal for clients with smaller budgets which get the
process started. Contact us for more information on how we can
help your business.



There are no set rates for PPC advertising and the Cost-per-
Click (CPC) of a Pay-per-Click advert is dependent on a num-
ber of factors including the choice of keywords, the location of
the advert as well as its frequency and timing. There are two
main methods of determining the CPC of PPC advertisements,
'Flat-rate' and 'Bid-based'.

With the 'Flat-rate’ model, advertisers and publishers agree on
a fixed price-per-click. Flat-rate PPC tends to be employed
mainly on content-based websites such as 'comparison shop-
ping engines'. 'Flat-rate' PPC tends to be cheaper than 'Bid-
based' PPC largely because there is far less competition for
advertising space.

With the 'Bid-based' model, advertisers compete for advertising
space by means of a private auction. The higher an advertiser
bids, the higher up the list his advert will appear. Examples of

'‘Bid-based' PPC include the adverts that appear on the Google
SERPs.

Once the CPC is established the advertiser will have to set his
overall budget. This budget may be set on a daily, weekly,
monthly, quarterly, or yearly basis and determines the maxi-
mum amount that you are prepared to spend on a PPC cam-

paign.

As such if your CPC is 1 euro and your budget is 100 euros,
then it will take 100 ‘clicks' for your budget to be spent. Once
your budget is spent your ad will not reappear until the next
payment period begins.

SEO and PPC have different attributes and as such it is often

wise to utilise both techniques in a marketing campaign. Mar-

keting campaigns are generally more successful if they employ
several different strategies and the same is true of online mar-

keting.

As every website and every product is different there is no set
way of determining how much of your budget should be spent
on either technique.




